Kiwanis Club Weekly Scribe Report

Date: July 7, 2010    Member Attendance: 23

Birthdays: Dave Graeff – July 3
Anniversaries: None
Guests: None

Announcements: Joe Blanck reports that 5 of our members and 4 from HI-CREW were joined by 100 or so guests from Boys and Girls Club at the Kernels game on July 1.  They participated in the flag ceremony and all had a good time, judging by the pictures.  Our Board has offered $300 toward the $500 cost of a  day of free showings of “Charlotte’s Web” at Collins Road Theatres.   The rest of the money will be sought from other Kiwanis clubs in the area

Happy Bucks: Jim Platt paid an (un)happy buck for not displaying his pin today; Don Grimm is recently returned from his 55th High School reunion in Hurdsfield ND; Doug Dix had a celebratory buck for Joe Blanck’s fine job with the Kernels game; John Anderson had one to observe that while Dan Breitbach was observing the tennis at Wimbledon, HRH Queen Elizabeth II was visiting her former colony; Dan Breitbach was real glad that he had a business class seat for his trip to and from the Old Sod; Pam Landon was happy to host middle son visiting from his home in New Jersey; Barbara Hoffman was thrice happy, all revolving around the change in sponsorship of Retired Senior Volunteer Program, and the resultant changes in venue; Ben Gunther reported that his long standing practice of casting in a dollar when meetings coincide with Detroit’s Tigers occupying first place in their division (Ben has saved untold dollars this way); Dick Boardman was happy that Duane Kurrelmeyer came up with his Kiwanis pin – better late than never; John Schweitzer is looking forward to a well deserved vacation in North Dakota – Medora, International Peace Garden, etc.

Word for the Day:  denouement – Unraveling; specifically tht final unraveling of the complications of a plot in a drama, novel, etc.

Program Overview: Erin Gavin of Area Substance Abuse Council, a Certified Prevention Specialist, spoke at length of the effort to educate parents and school children about the dangers of alcohol use by the young.  Marketing of alcohol is strongly targeted at the young, and quite subtle – Margarita-flavored  “slushies” at Taco Bell, Happy Hours at various eateries, maybe even the pushing of Shirley Temple faux cocktails.  Erin works especially hard to promote alcohol free Prom and graduation parties.  Drunk driving usually is concentrated in the 20-25 age range, except in the four months of the year around graduation and prom time, when the 16-20 year olds take over the stats.
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